
ABSTRACT
Colon cancer remains one of the most preventable yet under- detected cancers in the United States, particularly among underserved communities. HITLAB 
is conducting this marketing and impact study on behalf of Grapevine Health to assess the effectiveness of a six-part colon cancer screening health literacy 
video series. 

The evaluation measures viewer engagement, knowledge gain, and behavioral intent using standardized validated metrics — including learning gain, 
informativeness, trustworthiness, action intent, and sharing intent (NPS) — across 100 U.S. adults aged 45 and older. 

These preliminary results demonstrate that content created by Grapevine Health can impact health behavior change.  For the colonoscopy video library 
evaluated, participants reported high rates of gaining knowledge, likelihood to take action, and willingness to share.  This evaluation helps to build a credible 
evidence base for health plans and health systems to consider Grapevine Health's health literacy content as an effective tool to activate beneficiaries.
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HEALTHCARE INNOVATION TECHNOLOGY LAB (HITLAB) 

RESULTS (N=49)

ABOUT GRAPEVINE HEALTH  
Grapevine Health is a data-driven patient engagement company that 
creates and delivers culturally appropriate health education content 
digitally to help close care gaps for underserved communities. Through 
its flagship "Ask the Doctor" format — short, relatable videos featuring 
real physicians and community members — Grapevine Health provides 
health plans, health systems, and care management programs with 
trusted content that drives engagement and action among the 
populations they serve.

• The findings reflected that Grapevine Health's video series effectively improves 
understanding, trust, and intent to act on colon cancer screening among adults 45+, 
providing a scalable, credible framework for measuring engagement and knowledge 
transfer. 

• The findings further reinforce the value of culturally relevant content in driving 
informed health decisions while highlighting opportunities to enhance shareability for 
broader community impact and health equity.

Pre-Video Assessment 

Objectives of the Study 

The current phase of the study evaluates a video library with content 
about colon cancer screening. The objectives are:

ABOUT THE STUDY 
This non-IRB rapid evaluation by HITLAB assessed Grapevine Health's 
colon cancer screening video series, consisting of six short videos on 
topics like colonoscopies, screening age, and colon cancer awareness
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The Session Flow

Cross-sectional, within-cohort 
observational evaluation conducted entirely 
online. Each participant views all six colon 
cancer screening videos in a single session 
(~15–20 min) and completes brief surveys.

02 Participants

The study aimed to recruit 100 English-
speaking adults aged 45 and older across the 
United States, reflecting diversity in age, 
gender, geography, and healthcare 
engagement. The current findings presented 
here are based on the first 49 respondents.

03 Video Content

Six short videos (<60 sec each) in a doctor-
patient conversation format covering: What 
is Colon Cancer, Colonoscopy, Colon 
Location, Testing, Screening Age, and 
Importance of Screening.

04 Viewing Structure

Sequential playlist — all six videos were 
presented one at a time in series, with 
engagement questions following each 
video. Participants were informed in 
advance that comprehension questions 
would follow.

05 Data Collection

Pre-video questionnaire (demographics, 
healthcare engagement, baseline 
awareness); per-video comprehension 
checks; post-series survey (learning gain, 
quality, trust, action & sharing intent).

06 Recruitment

Paid social media targeting (≥45 yrs) → 
eligibility screening (age and 
inclusion/exclusion criteria) → survey link →  
e-gift card on completion. Recruitment was 
managed via HITLAB’s verified online 
channels.

07 Evaluation Metrics

Content validation, informativeness, 
learning gain, video quality, trustworthiness, 
follow advice, action intent, sharing intent 
(NPS).

08 Data Analysis

Frequency distribution for learning gain; 
eligibility screening (age and 
inclusion/exclusion criteria)  NPS Scoring 
age, gender, geography & healthcare 
engagement.

09 Duration of the study

The current findings are based on an 
evaluation conducted between April 1 and 
April 27, 2026.

10 Ethics & Privacy

Non-IRB study (exempt under 45 CFR 
46.104(d)(2)). Fully anonymous: no PHI, 
names, IDs, or clinical data collected. 
Voluntary participation; no 
patient/clinician relationship involved.

01 Study Design

The Study Design and Methodology 

Demographics and Health Behavior and Awareness 

Video Engagement 

Video Topics Overview 

Post-Video Assessment 
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Overall video engagement was strong, with comprehension 
scores improving progressively as the video continued. While 
Q1 scored 53.1% — likely reflecting a tendency among some 
participants to skip or miss the opening segment — scores 
climbed steadily from Q2 onward, ranging from 91.8% to a 
perfect 100% by Q7. This pattern suggests that once engaged, 
participants watched attentively and retained key messages 
effectively, resulting in a strong overall average of 91.3%.

• High likelihood to follow advice:  most viewers rated themselves as "Likely" to 
"Extremely Likely" to follow the advice presented in the videos.

• Strong action intent:- approximately 60% indicated they are "Likely" to take action 
based on the video information, reflecting strong behavioral intent.

• Excellent NPS Score of 74: classified as an outstanding score, driven by 77.6% 
Promoters (n=38), 18.4% Passives (n=9), and only 4.1% Detractors (n=2). High 
shareability, participants showed strong willingness to share the videos with friends 
or family, further amplifying outreach potential.

• The majority of respondents scored 9–10, confirming high satisfaction and 
engagement with the video content.

• A remarkably high proportion of participants expressed intent to follow colon cancer 
screening recommendations, reflecting strong trust in the video content, thus 
creating a powerful network effect that can organically amplify community-level 
engagement in preventive healthcare.

NPS score 74 

Likely to share the videos 
with friends or family
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CONCLUSION

KEY FINDINGS

Category Sub-group Count %

Gender
Female 35 71.4%
Male 14 28.6%

Age Group
45–54 35 71.4%
55–64 13 26.5%
65–74 1 2.0%

Education

Bachelor's degree 21 44.9%
Graduate 12 24.5%
Post-Graduate 8 16.3%
Some high school 4 8.2%

Less than high school 3 6.1%

Associate degree 1 2.0%

98%
Participants were aware 

of Colonoscopy and 
Colon Cancer 

Label Count %

Not aware at all 1 2.0%

Somewhat aware 6 12.2%

Moderately 
aware 14 28.6%

Aware 13 26.5%

Most aware 6 12.2%

Extremely aware 9 18.4%

Label Count %

Not aware at all 1 2.0%

Somewhat aware 9 18.4%

Moderately 
aware 14 28.6%

Aware 12 24.5%

Most aware 6 12.2%

Extremely aware 7 14.3%
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